
1 
 

BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

MARKETING DOCTORAL SCHOOL 

 

 

 

 

SUMMARY OF THE   

HABILITATION THESIS 

 

Modelling marketing strategies of Romanian companies in 

correlation with consumer patterns evolution  

 

 

 

CANDIDATE: 

PROFESSOR PhD ȘTEFAN-CLAUDIU CĂESCU 

 

 

 

 

BUCHAREST 

2017 



2 
 

 

The habilitation thesis entitled “Modelling marketing strategies of Romanian companies 

in correlation with consumer patterns evolution”, presents succinctly and documented the main 

contributions and results I have obtained in scientific and didactic research, after obtaining my 

doctorate in Marketing, as well as my own development plan for academic, scientific and 

professional careers.  

The first part of the habilitation thesis presents the main scientific achievements of the 

author, grouped on two major areas of interest, marketing strategy and economic crisis. These 

areas have been the main areas of scientific interest since the beginning of the Doctoral School in 

2005 and to date. The scientific achievements materialized in the books, articles and scientific 

communications made during the elaboration of the PhD thesis entitled "Strategic Marketing 

Methods, Techniques and Instruments of Strategic Marketing Used in the Businesses in Business 

Field by Romanian Companies", as well as during the post-doctoral studies, started in 2010, studies 

that had as main research theme "Analysis of the competitive environment and marketing 

management strategies of the Romanian companies in the conditions of the economic crisis". 

Throughout this period, the author has developed as single author or co-author 4 books, published 

4 articles in ISI Thomson Reuters indexed journals with impact factor, published over 30 scientific 

articles in journals indexed in international data bases and has presented over 25 scientific papers 

at international and national conferences. 

Chapter 1 of the first part groups the main scientific achievements within the first area of 

interest, that of the marketing strategy. This field is representative for the period of doctoral studies 

and partly for post-doctoral studies. 

The first sub-chapter presents a conceptual approach to the concept of strategic marketing 

as a result of intensive marketing development and the concept of strategic marketing management 

planning, as presented by the author in the scientific papers he published. 

In the second sub-chapter, the author presents the marketing audit as an initial stage of 

utmost importance in substantiating the marketing strategy of the organization. No marketer can 

develop a marketing strategy without knowing the current situation of the organization they 

represent, and to do this, they must conduct an exhaustive marketing audit. 

The third sub-chapter presents consumer buying behavior as studied in the scientific 

articles developed. The buying behavior is presented differently for the business to consumer 
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market where the consumer is the individual and for the business to business market where the 

consumer is the legal person. 

The fourth sub-chapter approaches the concept of marketing strategy, a concept presented 

in the mirror both in the company-consumer relation (specific to classic marketing) and in the 

company-supplier relationship (personal development of the author during the elaboration of the 

doctorate thesis, validated theory through the researches that he has conducted). 

Chapter II of the first part contains the scientific achievements of the author regarding the 

second area of interest, the impact of the economic crisis on the marketing strategies of the 

organizations, an area of interest that constituted the main research area during the post-doctoral 

studies. 

Within this chapter, the impact of the economic crisis is presented on the one hand at the 

macro level, considering the impact on the entrepreneurial behavior of organizations at European 

Union level (identification of clusters of countries according to entrepreneurial behavior) and on 

the other hand at the micro level , by presenting the results of qualitative researchs on the 

techniques and tools of strategic marketing used by the business to business companies in Romania 

in the context of the global financial and economic crisis. 

Part II of the habilitation thesis contains the career development proposal and the main 

areas of interest. 

First, the author presents a research theme proposal that he wishes to investigate in the near 

future. The main purpose of this research project is to develop and test successful marketing 

strategies tailored to individual consumption patterns in Romania, taking into account the effects 

of the financial and economic crisis. 

Below is the proposal for the development of the university career of candidate Căescu 

Ştefan Claudiu, Ph.D. professor at the Marketing Department of the Marketing Faculty of the 

Bucharest University of Economic Studies, in order to obtain the habilitation certificate, a 

structured proposal on 5 directions - continuous professional training; didactic activity; scientific 

contribution; the scientific research activity and the relationship with the business environment. 

In conclusion, I appreciate that my skills, competences and teaching and research 

experience will be useful in the process of coordinating the scientific activities undertaken by 

doctoral students within the Doctoral School of Marketing at Bucharest University of Economic 

Studies. 


