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In this paper I set out to present a summary of the results of my teaching and research work 

carried out since obtaining the title of Doctor of Economics, in 2006, until now. Thus, the first part 

of the habilitation thesis is dedicated to section I, entitled Scientific, Professional and Academic 

Achievements and includes the research directions that I focused on after completing my Ph.D. In 

the chapter entitled Scientific, Professional and Academic experience, I presented the evolution of 

my professional career. Subsequently, I presented the research results that contributed to the 

elaboration of this habilitation thesis, concentrated and concretized in: 12 books, over 35 articles 

published in indexed journals in databases and conference participations, 9 ISI Web of Science 

articles and over 20 designed in which I participated as a project manager or expert in these 

projects. My research has been focused and focused on four main directions: 

 

1. The operational model of multinational companies and success in international markets 

We developed this research starting from the main research questions that were the basis of 

the studies: 

▪ What is the strategic model behind the success of multinational companies? 

▪ What are the benefits of receiving savings? What are the disadvantages? 

▪ Global standardization or local adaptation in marketing strategy? 

▪ Global standardization or local adaptation in human resources policies? 

▪ What is the performance management model developed by multinational companies? 

▪ What are the strategic options for penetrating the Romanian market? 

 Multinational companies have been analyzed as a vector of globalization with their 

advantages and disadvantages and the general characteristics of the knowledge economy. The 

results obtained during this period were disseminated through the publication of three specialized 

books, as well as through the publication of papers in the volumes of international scientific events. 

 

2. Changing consumer behavior and the response of organizations in the context of the 

economic crisis – economic, sociological and psychological approach 



The main research questions that formed the basis of the studies conducted at this stage were: 

▪ What are the factors that shape consumer behavior in a context of uncertainty? 

▪ What is the individual internal mechanism that determines risk interpretation and 

behavior change in a context of uncertainty? 

▪ What are the individual and household strategies adopted to manage uncertainty? 

▪ What is the model of organizational adaptation in the context of volatility and uncertainty 

generated by the economic crisis? 

▪ What are the lessons learned from other crisis contexts? Can they be generalized and 

thus standardized? 

The results of these studies were presented at The Global Business and Research Conference, 

Istanbul, 2010, and were published in the Business Review, Cambridge, 2010. At the same time, 

one of my major concerns, in the context of the economic crisis, was related to the response of 

organizations on human resources and marketing strategies and policies in the conditions of the 

economic crisis. 

 

3. Market orientation and development of a model for implementing this business 

philosophy within Romanian companies 

The main research questions that formed the basis of the studies conducted at this stage were: 

▪ What is market orientation and what are the components of this concept? 

▪ How can an organization's market orientation be measured? 

▪ How can this concept be implemented in a company's practice? 

▪ What are the effects of implementing this concept in the practice of a company? 

▪ Can public institutions be market-oriented? 

The results obtained have been published in international journals indexed in international 

databases and have been presented at prestigious international conferences 

 

4. The role of SMEs and multinational companies in Romania's Foreign Trade. Coaching 

and leadership in international economic relations 

We developed this research starting from the main research questions that were the basis of 

the studies: 

▪ What is and how should the information on external markets be analyzed in order to 

address the most effective strategies for entering a foreign market? 



▪ How does the presence of subsidiaries of multinational companies (FATS) impact the 

Romanian economy? 

▪ What should be the role of Romanian capital in the economy, starting from the 

dependence of Romanian exports on foreign companies? 

▪ How can we balance Romania's trade balance? 

▪ What is the role of leading companies in the economy? 

▪ What is the role and importance of coaching and leadership in international economic 

relations? 

The results obtained were published and presented at prestigious conferences in which we 

presented a series of strategic directions regarding the Romanian export. 

 

In the second part of the thesis, I presented the plan for the evolution and development of 

my professional, scientific and academic career and I outlined some of the research directions I 

want to address in the near future, together with specialists in the field, master students, 

respectively PhD students together with Romanian companies who have understood how 

important it is to adapt to the new economic situation and who will focus on international trade, 

building those business strategies to address the global market through mechanisms in which the 

digitalization component and artificial intelligence component they will make a difference in the 

new architecture of the information economy. 

 

 

  



 


