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Abstract of the Habilitation Thesis  

 

 

The habilitation thesis explores a very interesting and useful field in our days: marketing 

in the context of current trends.  

Marketing is the key activity that helps companies achieve an efficient business, 

differentiate themselves from competitors, and gain competitive advantage. Marketing is the 

science that makes it possible to know the main features of the market in which the various 

economic actors develop their economic activities. Marketing studies and analyses the 

characteristics of the market segments and allows for in-depth knowledge of the strategies 

through which companies can achieve their objectives.  

The main condition to accomplish in order to be the leader on the market is to understand 

and analyse the particularities specific to the marketing mix in each domain. It is a must to know 

the specific traits of the policies of products, prices, distribution and promotion, function of the 

environment changes, function of the risk context and taking into account the actual trends.  

A decisive factor for the success on the market is related to the methods of planning and 

control used by companies in their marketing activity.  

All those aspects are important subjects presented and analysed in different research 

projects, books, articles and scientific papers published.  

The habilitation thesis is structured in three parts regarding the scientific academic 

achievements, the main results from the scientific research and the academic career development 

plans. 

In the first part, the main scientific academic achievements are reviewed. Marketing 

specialization is one of the most important features of modern marketing. The marketing 

specialization can be studied according to several criteria such as: the economic activity profile 

and the territorial area of the economic activity. Thus, depending on the territorial area of 

economic activity, two major areas of specialization can be delimited: internal marketing and 

international marketing, and depending on the economic activity profile, there are several areas 

of marketing: consumer goods marketing, industrial marketing or "Business to Business 

Marketing", agricultural marketing, services marketing. Within the marketing of services there 

are also specialized fields such as: tourism marketing, educational marketing, transport 



marketing, cultural marketing, sports marketing and, last but not least, financial-banking 

marketing. In the latter, there is a very interesting field of marketing in insurance. Taking into 

account the areas of marketing specialization in the thesis, the main specialized books dealing 

with general topics in marketing, Business to Business marketing, marketing of services, 

insurance marketing and international marketing are described. 

In the second part, the most important results of the scientific research are presented. The 

main national and international research projects focused on the insurance consumer behaviour, 

on analysing the factors influencing insurance consumer behaviour and on analysing the 

decisional buying process for insurance products in the context of risk factors are detailed. In the 

habilitation thesis the main scientific articles and scientific papers published are also presented 

and some of the most representative articles and scientific papers published in prestigious foreign 

and national journals, such as The Service Industries Journal and Amfiteatru Economic and 

articles and studies indexed in different international databases are included. The scientific 

studies published in the articles were carried out with the help of marketing research that focused 

on major topics in areas such as insurance services, tourism services, medical services, transport, 

educational services, etc. 

In the third part, the scientific and academic career development plans are presented. In 

this part, the main directions regarding the scientific and academic activity development are 

detailed and in the global context of important new scientific achievements in the economic 

field, the main directions of scientific research activity development are outlined in the 

habilitation thesis. 

Marketing is a modern science and a vital activity for today's organizations and therefore 

it is important to improve the marketing research methods, techniques and tools, to improve 

knowledge of market mechanisms and marketing activity in the context of the national and 

international environment and to develop marketing capabilities to help companies to adapt their 

business to the environment conditions, taking into account technological, economic, political 

and social trends. 

 


