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SUMMARY 

 

  The integration of business tourism and the MICE industry in Romania’s  

development as a new European destination wishes to offer a comprehensive overview on the 

diverse and fragmented world of the two researched sectors. This paper endeavors to do this at a 

time when there is still relatively little literature on any aspect of this subject.   Through this 

scientific approach, we want to offer a holistic vision of business tourism and MICE industry, 

given that most of its elements are interrelated. We cannot separate the time spent at a 

conference from the journey that the delegates take there or the leisure activities they indulge in, 

when the working day is over. 

 A MICE destination is not randomly chosen by the business visitor or organizer of the 

event, as it must send a message and be consistent with the objectives of the event. Romania has 

a major tourism potential in this respect, and the infrastructure related to the sector is on a 

growing trend due to private investment. We are prepared to organize at international standards 

events of minimum 500-1.000 people both in the capital and in the major cities of the country. 

Our country currently has MICE professionals trained both in the Romanian education system 

and abroad, in schools or internationally renowned companies. 

 


