
CONTENTS 

 

ABSTRACT 

KEYWORDS 

1.  ROMANIAN AGRICULTURE IN THE EQUATION OF PROGRESS 

1.1 The waves of progress 

1.2       Agriculture between traditional and industrial 

1.3 Conclusion 

2.  TRADITIONAL FOODS IN THE AGRICULTURAL ECONOMY 

2.1 Traditional product - characteristics, role and importance 

2.2 Traditional products personalization process 

2.3 Market particularities of traditional agricultural products 

2.3.1 Supply 

2.3.2 Demand 

2.4 Certification - legislation, procedures and institutions 

2.4.1. European legislative framework  

2.4.2 National legislative framework  

2.4.3 Institutions specialized in control and certification 

2.5 Knowledge transfer on the market of traditional products 

2.6 Bibliometric approach of the relationship between traditional and market products 

2.7 Conclusions and recommendations 

3.  TRADITIONAL AND LOCAL PRODUCTS SUPPLY - TEMPORAL, STRUCTURAL 

AND SPATIAL ANALYSIS 

3.1 European supply subsequent quality schemes 



3.2 Romanian supply subsequent quality schemes 

3.3 Traditional products supply subsequent national legislation  

3.3.1 Traditional foods certified by region 

3.4 Barriers and opportunities on traditional foods market 

3.4.1 Traditional foods atlas 

3.5 Conclusions and recommendations 

4.  TRADITIONAL FOODS MARKET CERTIFIED IN ROMANIA 

4.1 Purchaser's vision 

4.1.1 Questionnaire pretesting 

4.2 Results of study case 

A. Socio-demographic characteristics of respondents  

B. Purchasing of traditional products 

4.2.1 Conclusion  

4.3 Profile of the buyer of certified traditional products 

4.4 Producer vision 

4.5 Correlation between the buyer and producer on traditional products 

4.6 Recommendations to intensify exchanges on traditional foods market  

CONCLUSIONS 

REFERENCES 

LIST OF TABLES 

LIST OF FIGURES 

LIST OF ANNEXES 

 

 



KEYWORDS:   

customizing traditional foods, quality schemes, legislation and certification, increasing trade 

in traditional products, development through local resources 

 

ABSTRACT 

 

This paper presents an analysis of the traditional products market and aims at identifying 

bottlenecks and making recommendations to enhance market exchanges, exposing the 

perspective of both stakeholders. The paper also addresses the perspectives of the involved 

parties in order to come up with solutions that are as relevant and close to reality as possible. 

The main bottlenecks identified are the lack of promotion of certified traditional products, the 

lack of indigenous raw materials and the high price of the products. The paper highlights the 

importance of advertising and the need for knowledge transfer on the market in question. 

The paper supports the decision-makers in this field as well as the actors involved in this 

process in order to make decisions that can have a real impact in supporting the traditional 

products under the current market conditions in order to carry forward Romania's specificities 

but also the development of local economies by intensifying the exchanges on market. 

 

 


