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Summary 

Tourism, like any other domain of the economy, is heavily impacted by the 

phenomenon of globalization. It is every day more difficult for travel agencies to find and 

keep their customers, as new competitors appear on the market, even if this market was 

constantly growing during the past few years. 

Under such circumstances, the only viable way for travel agencies to succeed on a 

market where the competition is so harsh is to align with the latest trends in the technology of 

information and communication. 

The results of the research performed by the author of this document show clearly that 

there are some trends that any actor in the tourism industry must know and make the right 

decisions with respect to them. 

Consumers who want to buy tourist products and services are more and more present 

online, the place where it is important for any travel agency to be present too, in order to 

benefit from higher audience. 

The way in which travel agencies learn to promote their products and services in the 

virtual space is also an important factor that can determine their economic success or their 

failure as well. 

Moreover, the main trend, according to the results of the survey, shows that travel 

agencies should probably increase their online presence and reduce the number of physical 

locations at the same time. 

Keywords 

competitivity index, e-commerce, economic growth, global economy, globalization, ICT 

implementation, information and communication technology, online reservation, social media, 

tourism and travel industry, travel agency 



 

3 

 

Table of contents 

Introduction 

CHAPTER I. Opportunities and challenges related to the classic and modern systems of 

production and distribution of tourist products 

1.1.  Travel agencies – the “classics” of tourist offers 

1.2.  Classic methods of conceiving tourist packages 

1.3.  Reinvent of tourist offers through the implementation of information and 

communication technology 

CHAPTER II. Mutations in today’s tourism, under the impact of information and 

communication technology 

2.1. Dynamics of international tourism 

2.2. Tendencies in tourism in the context of globalization 

2.3. Information technology and e-tourism – competitivity factors 

2.3.1. Innovation – competitivity growth process 

2.3.2. Invention and innovation 

2.3.3. The importance of innovation in tourism industry 

2.3.4. Innovations in the management of knowledge in the tourism and travel 

industry 

2.3.5. E-Hospitality and the main tendencies and technological innovations in the 

hospitality industry 

2.3.6. E-Airlines – dynamic component of tourist transportations 

2.4. The today’s society, as an effect of information technology, viewed through the 

tourism industry 

2.5. Opportunities and riscs of implementing ITC at international economy level 

CHAPTER III. Tourism in Romania, from the perspective of the computerization degree 

of management systems and operations made by economic agents 

3.1. Romania in the context of new challenges produced by the tendencies of 

development of information and communication technology 

3.2. Romanian tourism from the perspective of the expansion of virtual tourism 

3.3. E-Touroperators and modern techniques of distribution of tourist packages in 

Romania 

3.4. Qualitative research regarading the interest of Romanian travel agencies for e-

commerce 



 

4 

 

CHAPTER IV. Impact of e-tourism on the competitivity of the Romanian tourism 

market 

4.1. Information and communication technology in Romania and its impact on the 

tourism industry 

4.2. Causes and effects of a reduced competitivity level of implementation of ITC in 

Romanian tourism businesses 

4.2.1. Factors that impact on the level of competitivity 

4.2.2. The imature tourism market from the point of view of tourist service offers 

4.2.3. The degree of involvment of local and national authorities 

4.2.4. Human resources insufficiently qualified for the launch of tourist offers 

based on ITC 

4.2.5. Deficiencies related to the promotion of the Romanian tourist offers 

CHAPTER V. Direct research regarding the identification of the importance and effects 

of implementing the information and communication technology in tourism 

5.1. Research regarding the effects of the information and communication technology on 

the activity of travel agencies 

5.2. Research regarding the impact of implementing ITC in travel agencies on consumers 

5.3. Research of the impact of the communication infrastructure on the competitivity of 

tourism and travel industry 

5.3.1. Correlations issued from enquiring travel agencies 

5.3.2. Corelations issued from enquiring consumers 

CHAPTER VI. Proposals and solutions regarding the competitive growth of tourism in 

Romania 

6.1. Global tendencies of the development of tourism and travel industry 

6.2. Strategies for the development of e-tourism in Romania 

Conclusions 

Bibliography 

Annexes 


